ebring out regional cultural identity and
specialized cultural heritage by focusing
on the distinctive cultural ‘goods’ of each
place

=== . enforcement of the capacity of places to
P attract, serve and meet the demands and
perceptions of specific and high quality
potential target markets

businesses to promote a sense of place
through the construction of local cultural
identity

e effective/ positive contribution/ impacts
both on local and regional economic and
cultural development

EXPECTED IMPACTS

ecreation of a strong competitive advantage
for the area concerning the cultural sector

eenforcement of the local and regional
economic development

eglobal recognition of the area as an
investment attraction pole

e enforcement of the role of the area in the
context of the European economic and
regional competitiveness

OBJECTIVES

epromotion of the heritage as the main
production factor of the local and regional
economic and cultural development

epromotion and support of the investment
climate of the cities and their regional
contexts

eglobal promotion and support of the image
of the area

econnection of place marketing with spatial
development as an innovative approach

epromotion and support of the
representation of common development
interests

epromotion and support of the local
“knowledge” and skills

edevelopment of innovative place marketing
strategies

edevelopment of both common and distinct
demonstration actions, mostly on the
ground pilot projects, supporting the place
marketing strategies in each partner's
area, and the whole project, by taking into
consideration the particularities of each
area

esupport the provision and diffusion of
knowledge and 'know-how' to the actors of
the participating cities encouraging the
development of entrepreneurial capacity

COMPONENTS

e|dentification and Development of Cultural
Assets and Local Identity

e Development and Implementation of
Innovative Place Marketing Strategies
e Demonstration Actions

® Synthesis, Evaluation and Dissemination
of Results

PARTNERSHIP

{ ; ) Municipal Enterprise for Planning - Construction

o and Development of Nea lonia Magnesia, Greece
beME@  www.demkagr

gifty Chester L% ‘\“

2 fﬁ_‘_ City Council Py fo—

www.chester.gov.uk www.boatmuseum.org.uk

Fa |
LJE_!J CHESHIRE

h i COUNTY COUMCIL
e edl)
AND

www britishwaterways. co.uk ELLESMERE PORT www.cheshire.gov.uk
NESTON
BOROUGH COUNCIL

www.ellesmereport-neston.gov.uk

-‘|.|"‘}E.|. Balinuun sTU
e www.kainuunetu.fi
www.kainuu.fi
g e o]
™ TICHAESOL S
"r LAACE ST
D 4,
www.rostock.de www.tml-mv.de

T - Pafos Chamber of
Commerce and Industry
~* - Tourism Committee

Eaﬁs}s

www.visitpafos.org.cy

Management and Coordination Unit

AIEYPQMNAIKH
ZYMBOYAEYTIKH EMNE
ANANTYZH
IXEAIAIMOZX

WWW.pcci.org.cy

- EUROTRANS
CONSULTING LTD
DEVELOPMENT

A1 OI1IKHZEXZH MANAGEMENT
M EAETE I S T UDI1IES
RESEARCH

E P E Y N A

www.euro-trans.net

Koumoundourou 61  Volos 38221  Greece
tel: +3024210 76274 mobile: +30 6972770040 email: volos@euro-trans.net

in association with

Bibrsoity : Department of Planning and Regional Development
PRI ! Laboratory of Tourism Planning, Research and Policy

www.uth.gr

Pedion Areos, Volos 38334, tel: +30 24210 74483 -74428
email: tourism-lab@prd.uth.gr

Rostock, Germany:
industrial and maritime
traditions,
Hansesail 2005,
Olympics bid 2012,
wind turbines
Chester, Cheshire, UK: (kinetic art),
Leisure canals Technological Museum
(British Waterways, of M-V, Wismar Kainuu, Finland:
Boat Museum most northern castle
(Ellsemere Port & in the world,

Neston Borough Council) local cuisine,

‘ cross—roads of
civilisations, lectures

Pafos, Cyprus:
signing of St Paul’s trails,
infokiosk at old harbour,
promotion of annual Pafos

Nea lonia, GR: Aphrodite Festival

Promotion of Silk Museum,
Olympic City image and legacy
(2004 football group games), local
cuisine/ gastronomy (tsipouradika),
Asia Minor traditions, painting,
rock and blues festival, Olympic
visitor information centre

CultMarkOperation

Cultural Heritage, Local Identity and Place
Marketing For Sustainable Development

Individual Project Operation supported by the European Union
INTERREG IIIC Inter-regional Co-operation Programme 2004-2006

Cultural Heritage, Local Identity & Place Marketing
for Sustainable Development

Nea lonia Magnesia, Greece, Lead Partner

Chester - Ellesmere Port & Neston - Cheshire, UK
Kainnuu, Finland

Rostock - Mecklenburg Vorpommern/Wismar, Germany
Pafos, Cyprus

North East South West

~INTERREG IlIC

www.cultmark.org

MAIN ACTIVITIES

eprimary and secondary research

edevelopment of SWOT analysis of the
cultural and economic sectors

edefinition of the selected target markets

esetting up the appropriate promotional
strategies and goals

ecreation of the “provided final cultural good”

edeveloping networks and communication
process between partners

eworkshops
efinal Conference

OUTPUTS

*Best Practice Guide on using Cultural
Assets for Place Marketing

*Website (www.cultmark.org)
*CD-ROM/DVD/Video
*Reports

¢ Questionnaires

e pro-city marketing plans

e pilot marketing plans concerning the
positioning and distribution of the final good

edata file for each city
e mini economic and investment guide

epromotional map per city




